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Méave ané 700 cupPHETEXOVTIES
oto 130 2uvédplo!

2 YNEAPIO

Me noAU peydAn gnttuxia Kat GNHAVTILKES
ano@aocelg OAOKANPWOE TIC EPYAOTLEC TOU

10 130 Zuveédbplo «Aloupivio & Kataokeugg», AAOYM'N'O&-

nou npaypatonothBnke otig 20-22 OKtwBpiov,

oto Out of the Blue Capsis Elite Resort, KATAZKEYEZ

otnv Ay. lNeAayia HpakAgiou Kpntng, pe 20-22 OxtwpBpiouv 2017
ThV qlviﬁq TOU ZEKA Kal Tnv OdeV(D(Jn Capsis Elltle Resort-Ay,. I'Isﬁuylu,alaKﬂelo Kpntlns
tn¢ ENERGYLINE. laue Konm, MNdaue yepad,

10 Xpdwa perd!

O noAU KaAo¢g Kawpog BonBnaoe otnv dvetn
npocg€Agucn Kal n gayeutkn B€a tou Alyaiou Kal Tng NEPLOXNG EKAVE EUXAPLOTN
T dlapovn twv cUVESPWV KaL TwV KAAECHEVWV.
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npata EAras & Ixie

‘Hrtav éva Luvedplo avolxtd otov eUpUTEPO XWPO, UE TOUC KAAUTEPOUG TOU
KA@dou aAoupLviou napovieg, pe onoudaioug KaAeopEvou¢ Katl OHIANTEG uwnAou
enunédou, oto ornolo exwploav oL Bepatikeég evotnteg e §evodoxoug Kat
apXITEKTOVEG, N rnapouoiaon th¢ épeuvag yia to HEAAOV TnG ayopdag, to case
study yla tnv avantu§n tng evepyelakng KouAtoupag, n €peuva yua tg e§aywyeg
Kal toug napadoolakoig olKIOHOUG.

[tla GAAN pa opad n anovopn twv BpaBeiwv kat twv Enaivwv ALUMINI,
xdploav ouykivhon Kal avayvepion o< enoudaioug avBpwnoug, nou oppdyloav
HE TO £€pYO0 KaL Thv napouaoia toug tov KAGdo tou alouptviou.

OL KataoKeuaotéG aAoUpLviou NTav ol NPWTAYWVIOTEG Tou cuvedpiou, oL ornolol
€IXaV TNV EUKALPLO VIO ONHAVTLIKEG ENAPEG KAl avantu§n ouvepyaoclwy, HE TOUC
apXxItéKroveg, Toug §evoboxoug, Ta navenotnpia, thv noAweia.

To owpa oploe 1o endpevo ouvedplo, yia Ti¢ 18-20 OktwBpiou tou 2019.

Ot gUvebpol evékplvav onoudaia cupnepdcpata Kal npotdoelg ylta aueon
vAonoinon.

BpdaBeuon “E&botpécpslq & E§aywyEg”
A. KovteA€ ano N. BAaxakn anoé ta géAn tou LEKA

> uunepaopata

e H Eonepiba “Time for Tourism” avébelfe tnv Touplotikn Blopnxavia otnv
Kpntn aA\a kat naveA\adikd, w¢ Baowké poxA6 avantu§ng tou KA@dou, oc
ouvepyaoia |€ TOUC apXITEKTOVEG, ToUC £eEvodOXOUC Kal TLC TOMIKEC APXE.

e H kAadikih peAétn nou napouotdotnke, NpoBAEneL avakapyn th¢ olKodOUNG
& twv olkodopkwyv adewwy, pixpl & 36% oc Babog tetpactiag & at§non tou
etnolov t{ipou otov KAGdo nou Ba ayyilel ta 740 ek. eup® TNV ENOGPEVN TpLETia.

* H katavaAwtikn €peuva nou napouoLaotnke, avedelfe tnv avaykn avantu§ng
NG ENWVUHPNG YVAOONG TWV KATUOKEUAOTIKWV EMNXELPNOEWV AAOUHLViOU,
nou €ivat kat o Baoikég popéag epnioroolvng Tn¢ ayopag.

* To Luvedplo avebelEe tnv avaykn cuvevvéonong & beovioAoyiag, avapeoa oe
KAtaoKeuaotéC aAoupiviou & napaywyol¢ oUCTNHATWY YO T OUVEPYAOia Kal
v uyth avantuén GAwv.

e To “Case Study” nou napouoidotnke, anédelfe ot n evepyelakn avaBadpion,
elval Pa dwaxpovikn Kat aueca avranodotikn enévbuon, aveaptnta anod
«e€ayyeAieg» npoypappatwy Kat auto npénet va a§lonotnBei entkowvwviaka.

* 01 e€aywyécg anotelouv 61€€0bo yia ¢ enxelpRoelg, aAAd xwpig tnv
napaAnyn tng eyxwplag ayopdg & twv eukalplwy, 6rnwc ot napadooiakoi
OlKIOpOL.

Enwponn 13ou Luvedpiou

[Tpotdoelc

* Na evbuvapwOei kal va dieupuvBel w¢ pia aAuoida alag, n oxéon nou
avanto§ape péow tou ocuvedpiou pe popeic onwc, LEKA, EEA, MOAITEIA,
2ETE, NMOAI=, NMEPI®EPEIA, TEE, ZANH, AHMOYZ, ENIMEAHTHPIA k.q.

e O épeuveg Kkal ta case studies cival epyaAeia nou pac BonBolv va
KAtavoNOOUHE TNV €LKOVA TNG Ayopdag Kal T CUHMNEPLPOPA TWV KATAVAAWTWY,
wote va npaoupe avaloya Kat Ba npEneL va GUVEXIOTOUV 0< VEQ OVIIKEIHEVA
nou Ba avadewxBouv. Avaykn HeAeT@V nou anodetkviouyv 1o 6¢peAog Tou
neAdtn ano tnv evepyelakn avaBadpion.

* Na ekb00¢i 10 Case Study pc poppn anAou Kat eUXpNoTou €vVIUNOU N apxeiou
web, ylua xpAon Twv Katackeuaotwv & tou KAadou.

* Na ouvexiotoUv oto cuvedplo Bépara yuxoloyiag, nyeaiag & pe diedpuvon
010 O€Ha TNG OLKOYEVELAKNG ENXEIPNONG.

* Na kaBlepwBel & va avantuxBei w¢ 0épa n avantu§n tou ahouptviou otoug
napadoolakol¢ olKIGHOUG.
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To Zuvébplo tipnoav pic thv napouaia Toug 0 BOUAEUTAG KaL GUVTOVIOTAC TOUPLOUOU oTnv
kowvoBouleutikn opada tou LYPIZA, K. Nikog Hyoupevidng, o BouAsuth¢ Kat [pappatéag
¢ NA, K. Aeutépng Auyevakng Kat oL QopEic:

* [lepupépera Kpntng - [eplpepetdpxng, K. Ltaupog Apvaoutakng

* Anpog MaAeBi{iou - Anpapxoc, k. Kwotag MapouAdkng

* Anpog Xaviwv - Avtibnpapxog, K. lNwpyog Opayyedakng

* EmpeAntnplo HpakAeiou - [posdpoc, kK. MavwAng AApLepakng

* Texviko EmpeAntapio EAAGdag - Tunpa Av. Kpntng - [Npoedpog, K. lNavvng Xapwvitng

* Texviko EmpeAntapio EAAGdag - Tunpa A. Kpatng - [1pocdpoc, K. Lnupog Lo@lavog

e AEH - Eknpéownoc, k. Eupoppia Maviwtn

* ENAnvikin"Evewon Ahoupviou - [1pocdpog, K. AyyeAikn [Manayswpyiou

* MMaveA\nvia Opoonovbia Blotexvawv AAoupivoaitdnpo/otav - [1poedpoc, K. Be0@LAog
[laydtng

* [MaveA\nvia Opoonovbia Aeu/viawv Zevodéxwv - [pocdpog, K. lNwpyoc MeAekavakng

* LUAMoyo¢ Apxttektovwy N. HpakAeiou - [1pocdpoc, K. Aviwovng Opgpavoudakng

* [MaveA\nviog L0vbeopog Eraipiwv Mévwaong - [1pocdpoc, kK. Apyupng Avbpéou

* 1gvbeapog Eunépwv AAoupviou Attkig - [pocdpog, K. MixaAng lwavvidng

* L0vbeopog Zibnpoupywv Adouptv/atwv HpakAeiou - [1posdpog, K. LtéAlo¢ KaAapatakng

* Lwpateio MetaAokataokeuaotav Xaviwy - [1posdpoc, k. MNavvng LtptAykag

MAodaio pwtoypaPike uiliko ota enionpa sites,

www.alumini.gr, www.facebook.com/Alumini & www.energyculture.gr,
www.facebook.com/energyculture.gr/

LOVIOPa 10 OTATIOUKG Kal 01 €10nyRoEls, e e1BIKO kwdiko (Hovo yia tous ouvedpous), oo www.alumini.gr
Meivere Siktuwpévol!

01/ ‘
Y0 THN AITIAA: m Opydvwon: e ENERGY LINE
, AN

ADVERTISING ¢ MARKETING ¢ PUBLIC RELATIONS

Outhow Thinking

7, &
g7 \3
aron o™

YINO THN AIT1AA:
MEPIOEPEIA KPHTHL, TEXNIKO EMIMEAHTHPIO EAAAAAL - TMHMA AN. KPHTHZ,
EMIMEAHTHPIO HPAKAEIQY, AHMOY MAAEBIZIOY

ME THN YMOXTHPIZH: EAAHNIKH ENQXH AAGYMINIOY, MANEMNIXTHMIO MEIPAIQL,
KENTPO ANANEQZIMON MHIFON KAI E=0IKONOMHXHY ENEPTEIAY, ENTERPRISE GREECE, AAOYM I N I o &'

MANEAAHNIA OMOZMONAIA AIEYBYNTAN ZENOAOXEION, LYAAOIOX APXITEKTONON NOMOY HPAKAEIOY
ENOTH AIAKOIMHTON EAAAAAY, TANEAAHNIOE IYNAEIMOE ETAIPION MONQSHE, KAT Az KEYEZ
TYNAEIMOX EMTMOPQN AAOYMINIOY ATTIKHE, ALLAGREECE

Ndue Konyn, Naue yepd,
XOPHI 0l LYNEAPIOY 10 Xoowa uerd!

ADVANCED
B ALUMINIUM
(SA4(e] W SO UTIONS

KOPY®AIOL
XOPHIOZ:

AIAKEKPIMENOI ZYZTHMATA AI\OYMlNlOY ® o
S EYr=X2 ALUMINCO PaNELfa
XOPHIOl: = = |8kl v suiome sverems
E ®
MEFANDl & IEI.\IAI_PI:U:_I'II.I.B PANIDIS Zlumal @ csUrppa
XOPHI-OI oweyY To lmagme
a
AIAXPONIKOI  neoKeEM) ) € ETeErm BaBnc
XOPHFOI: = e ]
N R 5L )/ =\ )= .
XOPHTOI:  ARCH VNN 7S/ TAlE akzonobel SROLKA ~‘F’~ [IDOMUS DEBURG (ZHABA
I WV ERL SUGHIHGI DVEZALEY [ NKAPOYZAKHY
NN
_ S, weam e e . ) % i
XpwpaAoupivio ili-Con [‘ﬂlumlﬂrﬂuﬁ #PIKRAKIS @M_%m&t Mnma/ww B O SYNOAIAS v W mnn:nmunl
A FLSTYLE 7z TR

A UwoRLD EIO00RS IS extracoli® (ap
YMOXTHPIKTEL LYNEAPIOY — EMIMOPIKOI LYNEPIATEL:
NALIBI: |. BALIAEIOY & ZIA OE
HPAKAEIO:  EXALCO AE, PIKRAKIS ALUMINIUM INDUSTRY, PROFIL AAOYMINIO KPHTHE ETNME, PROFILCO EME, SIALMO EMNE, BAAXAKHX NIKOX AEBE,

ZOMPAOARHY |. XPHETOY, HABA—T". N. KAPOYZAKHY ABETE, KALLOTAKH EIPHNH, 1. KAXAMIMAAHX AEBBET, POBYBHX IOANNHL & XIA OE,
TLIKANAYAAKHL ANTONHX & Y101 AE

PEBYMNO: ALUTRADE AE
XANIA: ALUMINCO AE, ALUTRADE AE, EXALCO AE, PROFILCO EINME, KOYTZOYNAKHZ N. NIKOAAOX
ABHNA: EXALCO AE, METALLO ROLL ABEE, AOYKAL ABEE, 1. ABHNAIOX AE
Me t ouvepyaoia: alumimiim @ aluN ET.gr EIMSHowrooms.er Xopnyoi Emikovavias: PROFIL % Profinet o prigpa+ardoupivio

OAEL Ol MAHPO®OPIEX A TO XYNEAPIO

alumini.gr ...
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‘?" i THE ENEPTEIAKHE KOYATOYPAL ADVERTISING * MARKETING + PUBLIC RELATIONS
www.energyculture.gr Outhor Thinking

:'0ﬂ0| yia tnv Evépyeia MAnpogopiec-Zuupetoxes: 210 4512000
www.energyline.gr (& 3

3ng Lentepppiov 135, 3og dpoog, 112 31 ABrva, A: 210 4945444, e-mail: info@seka.org.gr, www.seka.org.gr
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